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Meredith Melling, from left, Molly Howard and 
Valerie Macaulay, founders of La Ligne. Photographs 
courtesy La Ligne
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GET IN LINE
BY MEGHAN MCSHARRY

BACK IN APRIL, WE ATTENDED THE 
BRUCE MUSEUM’S ANNUAL “ART 
OF DESIGN” PANEL AT GREENWICH 
COUNTRY CLUB.

Among the talented panelists were three women — for-
mer Vogue editors Meredith Melling and Valerie Macaulay, 
and Molly Howard, former head of business development at 
the edgy clothing brand rag & bone.

However, it wasn’t their glamorous pasts that they came 
to discuss but their present and future. After a combined 25 
years working for Vogue, Melling and Macaulay left the com-
pany in 2013 to set o�  on their own venture. Realizing that 
with each passing trend, stripes seem to hold their ground 
as a staple pattern for men and women of all styles, shapes 
and sizes, the duo founded La Ligne, calling on Howard to 
join them as their CEO. 

La Ligne, French for “the line,” is a direct-to-consumer wom-
enswear brand with one common theme — stripes. Launched 
in 2016, the brand weaves the stripe motif through just about 
every piece in its collection, whether in the form of delicate pin-
stripes, a classic breton or bold colorblocking.

The combination of timeless stripes and comfortable cloth-
ing has been a recipe for La Ligne’s success. (Perhaps the bless-
ing of Vogue Editor-in-Chief Anna Wintour was a sign.) The 
founders say their clothing is “so comfortable that you could 
eat, sleep, drink and dance in it.” La Ligne’s designs can take 
their wearer from errands to the boardroom and onto the red 
carpet. And, that’s just what they do. The collection features 
everything from workday essentials such as classic striped T's 
and sweaters to � owing sundresses and chic wide-leg trousers, 
with pieces worn by numerous celebrities, including Victoria’s 
Secret models Karlie Kloss and Martha Hunt, comedian Tina 
Fey and “Glee” star Dianna Agron, just to name a few. 

It’s no surprise so many celebrities support La Ligne, as one 
of the brand’s most unique aspects is its creation of “La Bande,” 
La Ligne’s band of women. Each week, the site features two 
women in their “in line” series with a handwritten question-
naire and photograph. The women selected are actresses, pro-
ducers, entrepreneurs, veterans and athletes who inspire read-
ers through their candid answers to prompts such as their life 
mottos, words to live by and happiest moments. In the midst of 
the “#Me Too” movement, we think it’s quite special how they 
allow women from di� erent backgrounds to form a sisterhood 
and support “girl power.”

Here are some of our picks from La Ligne’s collection:

MARIN SWEATER
The Marin sweater is one of the line’s most popular pieces. 

It sold out multiple times last fall and we’ll bet it � ies o�  the 
(virtual) shelves again this season. Pair it with jeans and boots 
for a casual, comfortable look, or layer it over a collared shirt 
for a little more polish. 

AAA CANDY SWEATER
If you’re on the market for something a bit brighter, the 

AAA Candy sweater is for you. Rainbow has been trending 
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for months now, but cooler weather doesn’t mean 
you’re obligated to put bold colors into hibernation. 
This bold striped sweater is the perfect pick-me-up 
you won’t want to take o� .

CHARLOTTE TEE
Finding a good T-shirt is harder than it seems. Too 

often they wear out after a few uses and � nding the 
perfect � t may require hitting more than one store. 
Enter the Charlotte Tee.  With a modern take on the 
classic breton stripe shirt that every girl needs in her 
closet, this cotton, drop-shoulder top will take you 
from late summer through the winter with ease.

KICK FLARE PANT
Kick � are pants are on-trend right now and these 

pants allow you to rock that style even in the o�  ce. 
Rich navy pants with a contrasting cream banded 
hem add something special while remaining conser-
vative enough for those wary of more � ared styles. 

BARDOT DRESS
The Bardot dress has you covered for any upcom-

ing event you may have. This universally � attering 
style with a cutout back features black-and-white 
colorblocking and its bold striped lining surprises 
onlookers each time you take a twirl.

For more, visit lalignenyc.com. La Ligne fashions, clockwise from above left, include the Bardot dress; 
AAA Candy Sweater; and the Charlotte Tee.
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comment on the store’s Instagram page per-
fectly encapsulates our thoughts. A curious 

follower asks, “It’s a consignment store?”
After walking through the doors of 

Roundabout Resale Couture on a recent 
trip to Greenwich, we could hardly believe 

it was a consignment shop ourselves. 
The expansive, 5,000-square-foot 
shop looks more like a department 
store than a local boutique. Framed 

prints of glittering Chanel perfume bottles and � ower 
bouquets adorn the walls accompanied by a display 
of boxes from luxury brands Hermès, Chanel and 
Louis Vuitton. The store needs little decoration, how-
ever, as its collection of clothing, shoes and accesso-
ries in rich jewel tones and sumptuous textures is a 
design in itself. 

Roundabout’s owner Laurie Perren isn’t new to 
the business. As a young woman, she consigned 
her designer goods in order to free up space in her 
closet (and put some more cash in her wallet) for 
the latest piece on her wish list. In 1989, after a brief 
stint working in the corporate world, Perren opened 
Roundabout’s � rst location in Westport. Roundabout 
has since expanded to three other locations — one in 
Greenwich and one each on Manhattan’s Madison Av-
enue and Upper East Side.

We spoke with Perren as she darted around her 
store, putting the � nishing touches on displays and 
meticulously checking pieces for � aws in preparation 
for the fall o� erings. Perren’s secret to success? Her 
keen eye for detail. You won’t � nd a pilled sweater or 
loose thread in her store. Indeed, most items show lit-
tle to no signs of wear. 

“We’re so picky about the condition of things. We 
de� nitely have a higher level of quality,” she says. 
“People don’t want to wear clothes that look used. But 
if it looks brand new, it doesn’t matter if it’s been worn 
before.”

There is a glimmer in Perren’s eye as she reaches 
for a quilted leather Chanel bag, a timeless edition in 
many fashion girls’ closets. The bag can retail for more 

STORY AND PHOTOGRAPHS BY 
MEGHAN MCSHARRY

Clockwise from opposite, fall collection clothing on display as Roundabout Resale Couture; Saint Laurent Belle de Jour clutch in black calfskin leather; and
to capture a younger market, Roundabout sells classics alongside the trendiest of brands. Golden Goose sneakers, pictured above, have grown in popularity 
among fashion girls this year and even come pre-scu� ed for that worn-in look. 

COUTURE 
CONSIGNMENT
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Rather than endlessly buying a bunch of $30 to 
$100 ‘things,’ start saving towards one or two time-
less items that you will love forever.”

Despite the industry’s online community, Per-
ren argues that online consignment, although 
popular, doesn’t pose as much of a threat to brick 
and mortar stores as previously thought.

“You can obtain a higher price when you can 
actually feel an item,” Perren says of shopping and 
selling in person at consignment shops like her 
own. And who wouldn’t want to sell the pieces 
they spent good money on for a higher price?

Online services can also pose a risk for shoppers. 
What makes something “very good” versus “excel-
lent” quality, and how do we know for sure if that 
Gucci belt we’ve been lusting after will be the right 
� t? At Roundabout, shoppers can judge quality and 
� t for themselves before taking the plunge. And, af-
ter going back the following morning to pick up a 
brand new designer bag for 25 percent o�  (for the 
story, of course), we can vouch for the fact that get-
ting a great deal on a (slightly used) item adds to the 
thrill of treating yourself to something “new.” 

Roundabout Resale Couture locations in-
clude 48W. Putnam Ave. in Greenwich. For 
more, visit roundaboutcouture.com.

than $5,000, but this one is almost 50 percent o� . 
Perren explains that Roundabout often goes a step 
further than the typical consignment shop and 
sends bags back to the retailer for refurbishing. 
Their strategy clearly works, as the handbag ap-
pears brand new to the untrained eye.

Shopping consignment seems to be having a bit 
of a renaissance at the moment. As Vivienne West-
wood once said, “Buy less. Choose well. Make it last. 
Quality, not quantity.” Many consumers are mov-
ing to just that — quality over quantity. Shoppers 
are realizing how detrimental to the environment 
fast fashion can be, and in turn choose to splurge 
on higher-quality pieces. While the items come 
with a higher price tag, they last longer and can be 
resold, sometimes for almost as much as the initial 
cost, at consignment stores like Roundabout. 

“The beauty of buying secondhand is that you 
have a lower risk investment,” says Margie Cooper, 
the face behind Instagram account @thriftandtell, 
which has grown its following of fashion resale lov-
ers to more than 2,000 in a few months. “Should 
you change your mind, you can always resell the 
piece. You will always break even and you may 
even get lucky and turn a pro� t. You certainly can-
not say that with a pair of J.Crew or H&M shoes. 

Roundabout’s shoe collection includes a variety of styles 
and sizes from brands such as Manolo Blahnik, Prada and 
Jimmy Choo.


