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SHADE 
SAVVY

regory Sahagian is a guy on the go. 
He just fi nished getting his daughter 
and second-eldest child through 

the college application process, and 
it’s the busiest season of the year at 

his custom residential and commercial 
awning company, Gregory Sahagian & Son 

Inc. 
We fi rst featured Sahagian in the May 2013 

issue of WAG. Gregory Sahagian & Son went 
on to win one of Westfair Communications’ 
family-owned business awards in 2017. But the 
business wasn’t always a family a� air. Sahagian 
built it himself from the ground up.

He developed a strong work ethic while 
working for his father in the Oriental rug 
business as a young man. Then, he set o�  on his 
own path.

“I had many jobs – good ones, too. I worked 
for an Italian makeup company. I worked for 
Pirelli,” he says. 

Eventually, he shifted to working for a New 
York-based Italian awning business. 

“Every three years they have an international 
awning expo. So, my fi rst day on the job I was 
in Stuttgart, Germany. I went there knowing 
nothing. My boss said to just come, be our 
liaison between some of the American dealers 
we’re inviting,” Sahagian says. After the expo, 
his team went to tour the awning factory in 
Italy. “My mind was absolutely blown away.”

And that’s where the journey began. In 
1990, after working for a couple of years for 

wholesale awning companies, Sahagian 
wanted to go out on his own. He saw a 

demand for awnings, still a relatively new 
idea, and knew he’d be able to make it 
in the local market.

“I didn’t really like the direction the 
business was going in, so I thought, if 
I can do this for someone else, I can 
do it for myself,” he recalled.

Gregory Sahagian & Son was 
established in November of 1990, in 
the exact same Hartsdale space the 
company calls home today. 

“I started with $25,000, a used 

BY MEGHAN MCSHARRY

g

pickup truck, a couple of hand tools and some 
word-of-mouth sales because this was before 
internet advertisements. I had missed the 
yellow pages. I mean, it was the perfect storm 
in the wrong direction.”

With the help of a few of his former 
coworkers, his small business was up and 
running. 

“We struggled a little in the beginning, 
but we persevered and we were fl ying high,” 
Sahagian says.

Now, his two sons have joined the family 
business. His elder son, Greg Jr., is 31 years old 
and on track to one day take over the company. 
The youngest child, is 15 and just worked his 
fi rst summer with his father last year.

“He says to me, ‘Dad, we have to change the 
name of the company. It’s Gregory Sahagian & 
Sons now.”

Excited to be a part of the family’s 
profession, Robert hands out his own business 
cards – but not without scribbling an ‘S’ at the 
end of the company name on each.

In addition to his two sons, Sahagian’s cousin 

Paul “Uncle Paulie” Mazzacane is a part of the 
GS&S team. Two of Greg’s nephews, Greg and 
Scott Bartholdi, are full-time school teachers 
but assist the company on the weekends and 
during the summer. 

Ariella Arias, one of Westfair 
Communications’ 2018 Milli Award winners, 
works in the o�  ce and is “like a part of the 
family” to them.

The team members have completed 
state-of-the-art projects, such as louvered 
awnings (which are  motorized awnings that 
can transform a pergola into a waterproof 
structure with the fl ip of a switch). With all their 
experience, they are able to identify what will 
and what will not work with certain property 
designs.

“Architects and designers are creating 
unusual spaces where conventional awnings 
don’t work,” Sahagian explains. 

“The concepts are always changing. Every day 
we get new ideas, new technology, new fabrics.”

And all of that knowledge is being ingrained 
in his sons, cousin and nephews, ensuring 
success for the future of Gregory Sahagian & 
Son(s) Awnings.

For more, visit gssawning.com or call 914-
949-9877.

Shade sails provide elegant-looking sun protection on this 
rooftop in Brooklyn. Courtesy Gregory Sahagian & Son.

Gregory Sahagian

WHERE ARE THEY NOW?
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ow many times have you looked at 
the drain after a shower and been 
shocked at the amount of hair you’ve 

shed? Shedding is normal — indeed, 
most people shed between 50 and 

100 strands a day, which appears like a 
lot especially for women with long hair — but 

when shedding starts to increase, it can be cause 
for alarm, and sometimes a sign of an underlying 
health concern.

Enter Medi Tresse, a medical practice 
specializing in female hair rejuvenation, which 
opened its Westchester County location in 
Scarsdale 14 months ago. During a recent visit, 
I had the opportunity to sit down with Mark 
DiStefano, MD, medical director of the Scarsdale 
o�  ce, to learn more about the causes of female 
hair loss as well as the cutting-edge treatments 
Medi Tresse o� ers its patients in the tristate area. 

DiStefano, a hair transplant surgeon and 
leading specialist in hair rejuvenation, has 
treated more than 15,000 patients throughout 
his career, and, more specifi cally, around 2,500 
women for hair loss. DiStefano — a member 
of the American Board of Hair Restoration 
Surgery, the International Board of Hair 
Restoration Surgery and the European Society 
of Hair Restoration — said that some 20 years 
ago, surgery was the main treatment option 
for hair restoration. Now, with a number of 
new tools and treatments, many women 
experiencing hair loss can get the results they’re 
looking for without going under the knife. 

“We’re here to help people who aren’t 
comfortable with it,” he said, noting that hair 

loss can be a sensitive topic. “It’s a very 
embarrassing, emotional thing for women.

“Females don’t want to sit in a waiting 
room with a bunch of bald men.” Medi 
Tresse was created with women in mind, 
tailoring the treatment process to each 
patient.

What sets Medi Tresse apart from 
a med spa is that a nurse practitioner 
or physician diagnoses the client’s 
condition and carries out treatment. A 
med spa will not necessarily be able to 
identify alopecia, female pattern hair loss 

which new blood vessels form from preexisting 
vessels. Due to this optimal number of platelets, 
the OPC method has shown successful results in 
promoting hair growth in patients.

The laser cap is the other most commonly used 
treatment at Medi Tresse. Patients are fi tted with 
caps that use low-laser light therapy, which they 
wear for a half-hour a day to promote hair growth. 
The cap has shown striking results, especially 
when used in conjunction with PRP treatment. 

Added DiStefano,  “Our treatment protocol is 
the most up-to-date out of anybody.”

Just because one treatment doesn’t work for 
you doesn’t mean the other won’t, or that they 
will not be successful when used simultaneously. 
DiStefano and the sta�  at Medi Tresse are 
committed to leading you through the process 
and getting you back to your most healthy, 
confi dent self, with many patients seeing results 
within three to six months.

For more, visit meditresse.com or call (914) 
704-3070.
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or an immunodefi ciency disorder, but DiStefano 
can. He noted that it is important to schedule 
a consultation as soon as you begin to notice 
thinning of the hair. Often times we don’t notice 
the thinning until more than 50% of the hair is lost 
and, the sooner you begin treatment, the better 
results you may see.

Platelet-Rich Plasma (PRP) treatment 
has recently become widely known for its 
e� ectiveness in treating a variety of issues ranging 
from tendon problems such as tennis elbow to 
hair loss, and the injections are now even being 
used in facials (more commonly known to some 
as the “vampire” facial). PRP has also become one 
of the most popular and most successful hair-loss 
therapy treatments o� ered at Medi Tresse.

Over the past year, Medi Tresse has developed 
a new variation on the PRP treatment called 
OPC, or Optimum Platelet Concentration. OPC 
generates more platelets than traditional PRP 
and, when injected back into the body, helps to 
promote angiogenesis, which is the process in 

h

Medi Tresse sta�  at the Scarsdale o�  ce. From left, Mark DiStefano, M.D.; Antonella Montiverdi; Mary Wendel, M.D.; and 
Kimberly Pryslak, NP. Courtesy Medi Tresse.


